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Your Product Pricing Template can help you calculate how much you should sell your 
offerings for, in order to make the margin you want. You’ll be able to add in all your 
costs, plus whatever sales taxes you need to pay in your area.

1. Enter your cost of raw materials
Begin by entering the unit cost of your raw materi-
als.

For example, if you own a picture framing business, 
your raw materials will predominantly be the parts 
of the frame. You’ll want to make use of this cal-
culator for each product type or size that you sell, 
as each will come to different suggested selling 
prices.

2. Enter your transportation costs
Now enter any transport costs associated with cre-
ating your product.

Using our above example, your raw materials may 
have to be delivered from out of town, meaning 
there will be some transport costs involved. 

3. Enter your packaging costs
If your customers visit your store to buy your 
goods, you may not have any packaging costs and 
can leave this box blank.

4. Enter your labor costs
Your labor costs will vary between different types 
of products, so it’s important to calculate them 

only for the product you’re plugging into the tem-
plate.

5. Enter any other costs
Your labor costs will vary between different types 
of products, so it’s important to calculate them 
only for the product you’re adding into the tem-
plate.

 › Storage costs – For the average time your raw 
materials are stored somewhere.

 › Rent – You might have to look at adding a small 
portion of this cost to every product you sell.

 › Marketing – Averaging out the cost of your ad-
vertising for each item sold.

6. Add your required margin
The next important step is to enter the required 
margin you want to make on this particular prod-
uct to ensure it’s worth your while. You might have 
a percentage of your total costs in mind that you 
want to add as a margin.

7. Evaluate your results
Once you’ve added in all figures, you can analyse 
the results at the bottom. There are two results to 
check:

 › Your sell price excluding tax.

 › Your sell price including tax

If this price is what your customers would be pre-
pared to pay and is in line with some of your com-
petitors’ prices, you may have found your product 
price. If not, review the template and adjust.

Note. This is a guide only and should neither replace competent advice, nor be taken or relied upon as financial or professional ad-
vice. Seek professional advice before making any decision that could affect your business.
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